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The Plan: .JI Worldwide developed
a methed for clients to use their ex-
isting print ads to reach a wider au-
dience. By providing bars and clubs
with free high-quality three-ply nap-
kins with attractive color ads print-
ed on them, the marketing firm could
grab the attention of the coveted 18-
S4-year-old demographic in an envi-
ronment where they are relaxed and
undistracted by other media.

The company has established a
distribution network of bars, clubs
and sports venues nationwide and
alzo has a distribution deal with US
Adrways,

Creative Team: Jay Jaber (CEOC and
creative director), Sue Garrett (cre-
ative director), Dan Elbaz (market-
ing director), Berbyn Levy (interna-
tional director).

JI Worldwide Inc. of Bethesda has
contracted with three firms, including
Absolut Yodka, to provide bars, night-
clubs, sports venues and airlines with
free “HD" napkins that have clients’
aftractive magazine ads printed in
high-quality color on both the outside
and inside panels. - Getty images

Background: JI  Worldwide
launched in January, and the HD
napkin campaign is its only current
project,

Working on Mext: The company
plans to recruit high-end clients
such as Mercedes-Benz by develop-
ing distribution deals with country
clubs or Hodeo Drive establishments
to reach a more exclusive clientele.
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Title: Total
1 The GamePlan §22.7
2 The Kingdom 17.7
3 Resident Evik: Extinction 8.0
4 Good Luck Chuck 6.3
5 3:10to Yuma 42
6 The Brave One 38
7 Mr. Woodcock 30
8 Eastern Promises 29
9 Sydney White 2.7
10 Across the Universe 21
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See our Real Estate Section
every Friday

Discover new emerging communities,
beautiful dream homes, and learn How To....
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